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We will transform as a company
for the new era, building on
100 years of trust and the results

we have achieved since our establishment.

wEREeaEceo HNIBRER
President and CEO Yoshiro Susaki
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Since our establishment, we have continued to strive for globalization of food cultures.
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Founding principle

HARADRZBAFAN. BEORZHHREA

Supplying Japanese food to the world
and bringing the world’s food to Japan

Wismettac was established in 1912 as a trading company
in Kobe. Under a founding philosophy of “bringing the food
of the world to Japan and the food of Japan to the world,”
we have continued to pursue the joy of eating. Starting
with an export business of selling Japanese food, Asian
food, and foodstuffs to overseas restaurants and
supermarkets, mostly in the United States, in 1921 we
registered Shirakiku®, our private brand for such export
items. We now deliver Japanese and other Asian foods
from 37 sales and logistics locations worldwide.

In 1968, we became the general import agent in
Japan for Sunkist Growers. We now procure a wide range
of agricultural and seafood products from around the world
and sell them to wholesale markets, bulk-sale stores, and
foodservice and pre-cooked take-home food businesses
and food manufacturers, both in Japan and overseas.

In 2017, we were listed on the first section of the
Tokyo Stock Exchange, making us a prominent global
company both in Japan and throughout the world. Now,
after reexamining both our future and our past, we have
taken a step forward to transform ourselves into a
company for the new era.

Dream
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Enrich the lives of people throughout
the world through food
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We will promote business reform informed by the major changes brought about by digitization

and diversifying consumer values.
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The food industry, Wismettac’s business domain, is being
hit by major changes due to digitization and diversifying
consumer values. Without a business strategy that
incorporates such changes, we will not be able to achieve
the vision for food that we are pursuing.

The strength of Wismettac’s business model is that it
can handle everything from planning to development,
product sales, and distribution of products globally across
borders. Capitalizing on our ability to directly grasp client
needs and corporate needs around the world, we have
planned and developed products and services for each
client and strived to deliver them on Wismettac’s logistics
platform (our own commercial / distribution channels).
Going forward, we feel it is important to upgrade this
business model for the new environment and to develop a
quality, customized, and cost-effective supply chain.
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Harnessing the network that we have developed over the last 100 years, we will transform the food

industry’s issues into business opportunities.
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Even though the food industry faces ongoing issues such
as food safety, traceability, and compliance, it is
beginning to see many new positive developments as
well, such as the emergence of vegetable factories,
on-land fish farming, the merging of
pre-cooked take-home food and
mobility, and partnerships with other
industries such as healthcare. To
accommodate these positive
developments, Wismettac has been
harnessing the network that we have
nurtured since our establishment to
invest in research to develop
groundbreaking new products and technologies (content),
thus accelerating efforts to commercialize these
possibilities. We will distribute high added-value content
on the group platform to improve customer satisfaction
as well as the productivity of agricultural, fishery, and
livestock products and to make our supply chain more
efficient in order to continuously develop a new business
portfolio. Seeing the food industry’s issues as business
opportunities, we will expand our business portfolio as a
company that solves such issues.
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Top Message
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To drive new startup projects, we will digitize our platform and make it open.
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As part of our transformation, Wismettac is working to
digitize our platform. We will digitize the whole platform,
including our entire supply chain as well as the system that
monitors the collection and effective application of
production and sales data, production process
management, and food safety. Our existing Asian Food
Global Business, Agricultural & Seafood Products Trading
Business, and Amenity Products & Retail Business were all
created by operating content on this platform and turning
them into business portfolios. As for new businesses, we
will develop new content with our partners for rollout on
this platform to offer to customers.

One of our future plans is a service in which we will let
other companies use this platform to offer products and
services to customers across national borders; we will not
merely expand our own content portfolio. Understanding
the needs of our overseas customers, making the most of
the close relationships with them that we have developed
since our establishment, and using our trading, sales, and
wholesale capabilities for transporting products smoothly
across borders, we will transform ourselves from a trading
company that distributes food products and services into a
global solution company and global platformer that
develops various content with other enterprises for offering
to consumers. It is has been 100 years since our
establishment, but now Wismettac is taking on new
challenges as if it is being founded again.
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Toward fundamental business model reform in
advance of environmental changes
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solution system
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Business operations (adoption of SOP, digitization)
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Sales/logistics/administrative operation platforms organized globally and regionally
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Build multiple business portfolios by deploying
Contents & Platform
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Platform deployment image
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Building platforms for each of the five areas
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Our business
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Asian Food Global Business
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We deliver Asian (mainly Japanese) food and foodstuffs to Japanese restaurants and supermarkets
around the world.

ITRIO-NIVEZEF BEABZHRLELETIT In our Asian Food Global Business, we sell a wide variety of

BR-BMARENTIT ¢ 2H7E8000LL LD T A 7 L%k, over 8,000 Japanese food, Asian food, and foodstuff items to
JEEE LU BN, ST S S RO EARL X ~ Japanese restaurants and supermarkets worldwide, including

. v R those in North America, Europe, Asia, and Australia. Our
DU AR EITHRTEL TV R T I FICBHIREE L T2 private brand Shirakiku® (registered trademark since 1921) is

TT4R=rTZUR Shirakiku®l& KE2 L% (FUHHER a Japanese food brand that is known throughout the United
THUFENTLWSHAB TSV RTT, States and the rest of the world.

TO—INVRYNT—DEENETITIT—R - EIRZ

Wismettac Asian
Foods
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Wismettac Foods
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China
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Middle East
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Asia
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FmiEE - FFE, BEEN SERR - MHERFTE COBH—&R - ¥R

BERONE-BEF AN D IR, i A ERE. TESIE, Our greatest strength is our platform, which enables us to

SRR RSICERE CORDREE—B LA L — operate all food-related processes on our own, from planning,

RUTEE TS kT4 — ARSI —TFDEAD developing, and procuring products to locally manufacturing

" 5 - = products, importing them, and moving them through customs
H T,

as well as inventory control, distribution and shipping, and sales.

FmEE - ER
Product planning and development Customs clearance

PBEmF7] EABRBDERLE RUGIEAFTDZES
RUERZPBEOHEE | (8,000717 L)

Private-brand product development | Wide range of products procured and diverse suppliers (8,000 items)

capabilities and further development : X iI'm = o
of private brands o O—/NIVICRBERERZZE
Selection of the optimum production areas from around
the world
TITPERIO—-INVEZE
i | -

RE - 2 [T BR5E
Storage and distribution Delivery Sale

BERE R U R T A

In-house logistics functions and system

A EE BRI CEE _—XICENErEmER
Product development in cooperation with producers to
meet customer needs

Asian Food Global Business

e /KHED mE BRI

Premium quality management system
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Our business
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Agricultural & Seafood Products Trading Business

HRPHSEHTR KEWZBFEANICHA

We import the world’s agricultural and seafood products to Japan.

BKEMM B EREEDOER DRI ITER KEY
FEERDOHTHS. BIE AREX BRXA—A—ABA
HERFEZIT O CVE T Ll REEF— T — RIZ EMFER
NEOHBETYRIA Y FTRMEDEIRIETILE
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S

In our Agricultural & Seafood Products Trading Business, we
import and sell wholesale fresh, frozen, and processed agricultural
and seafood products from around the world to domestic
wholesale markets, bulk-sale stores, foodservice businesses, and
food manufacturers. With safety and security as our principles, we
operate our own business model that manages everything from
developing manufacturing locations to shipment, offering a wide
range of products that serve our customers’ needs.

YUF R 07— XHOBABRIETE LT MAHEERE CERNY TOSRDOMIGY 7

FEFRICEVTIE A96BFICKERADEBELEMRS
TH2HUFRNTO07—AHOBEAKRKRIEBITE ALY,
WETRKELEY- AL VI T =T TI—YREDE A
HBEERNY TOS2OMBY I 72E > TVETD,

LEY Lemon

L

mEmvr7 ©D0%
About 50% of domestic market share

=EmEORAEENEHEREBANEGL

HreRYUEAE LT emmEN D) —XFT T RER
EESROBAMEEREZRIIAL CLET SRIE FE.
BB RET7ITRETITHEZIUH E LIDBARED
HREHEL TRV ET,

HRU?&U&*&U)—@U Examples of products we handle

INEY AT SUGOI small-sized apple SUGOI
. = '..-:-‘F"'T'" -,
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Regarding agricultural products, in 1968, we became the general
import agent of Sunkist Growers, the largest agricultural
cooperative in the U.S. At present, we have one of the top market
shares in Japan in imported citruses such as lemons, oranges
and grapefruit.

FLY Orange

Emvr7 ©30%
About 30% of domestic market share

One of our new efforts is the export of high-quality,
reasonably priced Japanese agricultural products. Going
forward, we will enhance our overseas sales channels to
Asian countries and beyond, including China, Hong Kong,
and Southeast Asia.
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Our business
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Amenities & Retail Business

BHEIVHITEUL KA [BRIZHEIT

We deliver the joy, smiles, and health created by food.

TAZT 47— RBEEBAD TS FEMARTTOEE
CEICBEATNS X UARY FNEREB S hHE- R
UJBRFEL TVE T, ZDEN KEERSR E UIZBAFEED
FIOMY—ERZRET DT IV RF T NEEDNTERE,
FPUADMEHECERVBA BICHLLWER. T —EX
ERERICIRHELTBUET,

PAZTAQNGTEEWeb 1D ITRA
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OEREEOELVEESBNLTVET,

¢¢ PCUBE

Wismettac Foods, Inc.

Our P CUBE Department focuses on creating shops with 0 E
unigue overseas products that are fun to touch where people &
stop in before they know it. Its website showcases seasonal ¢

products and recipes that use said products.

In our Amenity Foods Business, we

sell overseas brand food and
foodstuffs. We also plan, develop,
and sell seasonal event products.
Further, we have a world gift
business that sends out gifts from

the U.S. as well as a retail business
and a supplement business. We are
constantly delivering new products

and services to our customers.

BAD S BANBAD SBANEREZBA T
FOM—ERZRBHEALTVWETREED T IV —

YNEREME SWLETOHEFSERRO

BR<HERICEBITLET,

We offer a gifting service from overseas to Japan and vice ver- I-E E
sa across borders. We deliver U.S. fruit and premium ingredi- 2

ents while keeping their taste and freshness intact.

JI—TDFER

Group history

1912 BEFKS HEMHICEZEEAREEI 28R,
BINCECHA AT ICHARDOHE AR ZRHE

Mokichi Nishimoto opens Nishimoto General Store, a trading store in Kobe,
and starts an import-export business for Japanese nationals living overseas.

1921 [Y5F01(BHARITEROPBI S R) @RSk
Registered the trademark “Shirakiku” (a private brand for food for overseas
markets).

1947 ¥k REEZBERERRC AAESHASHZRIL

Following the end of the war, when private-sector trade resumes, Nishimoto
Trading Co. Ltd. is established.

1968 HUF R -JO7—#HO@MABKIBTE LD
Becomes the general import agent for Sunkist Growers.

1991 HdLRALICT O—/NIVEBRZEILE

Accelerates its global business, mainly in North America.

2000 BEFEZHASH LBEHEISRBMERE. 7 U 7ASER
Establishes the Nishimoto Trading Co., Ltd. Shanghai Representative Office,
entering the Asian market.

2010 FEAERR—ILT 1 VI RBRKHBT
Establishes Nishimoto Co., Ltd. (Holding Company).

2013 FEFEZUASH/NBEESEHMERE. I—O0v/\NEH
Opens the Nishimoto Trading Co., Ltd. Representative Office in Paris, entering
the European market.

2015 BEFRBZR—IT 1 VI AHASHDESZ.
FaAWismettacii—ILT 1 VU ZH%ASHAEE
Nishimoto Trading Co., Ltd. changes its trade name to Wismettac Foods, Inc.
2017 FEAWismettacii—ILT 1 29 %A EHH,
RREISENG s E—ERIC B35
Wismettac Foods, Inc. becomes listed on the first section of the Tokyo Stock
Exchange.

HROBOZRFEE L TER

m‘a;‘.a.a‘_{}-w—

=

Contributing to the world as a link to food

Wismettac(J 1 AXHw D) &lE

What is Wismettac?

Wismettac

MERZNBH%1&GlobalismiZ
A A= UTz2DDER{E

that represent the earth itself and
globalism.

© E3D [3R1 +BAD M)

PEDEE ]

@ Red for innovation and green for nature
® The inexhaustible will to provide a healthier
and more varied dietary lifestyle

HBDIWIIMITCIZEF—TJELT
EfAL

and C) included in the company name
as motifs.

The logotype consists of two spheres

o [KURRTENBRREFADHBE

The design uses the three letters (W, M,

[Wisdom]

iz

Western wisdom
[Metta]

RFEE
(N—VEE:BLE S
BLey)

Oriental wisdom (Pali word

meaning gentility and
consideration)

[Creativity]
HEDERES

Ability to create value
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‘ Corporate Data

SFBIE Corporate Outline (2020512531834  as of December 31, 2022)

& PEAWismettacTh—ILT « 2 7 A%RE*T Company name Nishimoto Co.,Ltd.

Bl 1912558 Established May 1912

RttFRTEHD HREFRXAAEEE =T H2& 15 Head office Nihonbashi-Muromachi Mitsui Tower 15F, 3-2-1
HAEE=H5 7 —150% Nihonbashi-Muromachi, Chuo-ku, Tokyo 103-0022

BAE 2,646,177,532M Capital 2,646,177,532 yen

DISEESENGIRT  REGESEGIRT T34 LTS Stock Exchange Listings  Prime Market of Tokyo Stock Exchange

&8 Corporate Directors (20234383085 / as of March 30, 2023)

REERHEREER CEO SMZ BER Chairman & CEO

X% HHRMITIZE COOFKCFO {EX thE

% Bl RITIRE HEA B2 Director, Executive Vice President
BXiH1% )1 8L Director

A AR H — Outside Director

R (REHERSEES) @l Bz

AR (BEAEES) HER A—

IR (B EEEE) A+t BfeF

President, Director, Managing Executive Officer, COO, CFO

Director(Full-time Audit & Supervisory Committee Member)
Outside Director(Audit & Supervisory Committee Member)

Outside Director(Audit & Supervisory Committee Member)

Yoshiro Susaki

Yuji Sasa

Hiroyuki Shinkai
Hiroshi Tsujikawa
Hajime Arai
Toshiyuki Nishikawa
Kimikazu Nomi

Yukiko Omura

Eﬁ%ﬁl\'f 241 bk Financial ngh“ghts (20225 128#8 / Fiscal year ended December 2022)

pllat=) =EZEA
Net Sales Operating Income

(f&M/billion yen)
2,752

(f&F/billion yen)

105

2019 2020 2021 2022 2019 2020 2021 2022

(FY2019) (FY2020) (FY2021) (FY2022)  (FY2019) (FY2020) (FY2021) (FY2022)

Y kD=2 Network

(B#/Japan)

FEARWismettacih—ILT1 VTR

Nishimoto Co., Ltd.

T103-0022 RRAPREXEAANSEN =T B2E15 BABEA=HT—15k
Nihonbashi-Muromachi Mitsui Tower 15F, 3-2-1 Nihonbashi-Muromachi,
Chuo-ku, Tokyo 103-0022

TEL:03-6870-2015 FAX:03-6870-2016

FaRWismettacik—ILT 1 VI X WEAIE (50 LOAIERTEH)
Nishimoto Co., Ltd. Kobe Office (Registrated Head Office Location)
T651-0084 EEEMFHARXHEDES T B1%385 THE CITY R =250
The City Kobe Sannomiya Building 5th Flr., 4-1-38 Isobedori Chuo-ku Kobe

Wismettac7—X

Wismettac Foods, Inc.

T103-0022 REHHRXAREE=T 2% 15 BABEAM=H9T—158
Nihonbashi-Muromachi Mitsui Tower 15F, 3-2-1 Nihonbashi-Muromachi,
Chuo-ku, Tokyo 103-0022

TEL:03-6870-3000 FAX:03-6870-3100

Wismettac7—X KHAT( X

Wismettac Foods, Inc. Ota Office

T143-0001 RRFAHXFB=T BIFE1S KHIXTIIRE V4R

Ota Status Building 4th Floor, 3-9-1, Tokai, Ota-ku, Tokyo 143-0001 Japan

2,132
1826 oea 73
43
I 19

(FY2019) (FY2020) (FY2021) (FY2022)

HEEfEE T AUNRIFE LB
Total assets / Net assets Sales Composition Ratio
(f&M/billion yen) by Segment
1,792
I 0 EE/Net Assets ZDfthEEEE
[0 #AE 7/ Total Assets ’70ther Businesses
1,418

1.49%

1,136
965

TITR
J0—/N)VEZE

Asian Food

Global Business

78.5%

2019 2020 2021 2022
FE FE 2 FE FE

Wismettac7—X A#HAT1 X

Wismettac Foods, Inc. Omori Office

T140-0013 RRERR) IXBEAFHANT H22HE7S AFHNILR—NERESHE

Omori Bellport E-8th Floor, 6-22-7 Minami-oi, Shinagawa-ku, Tokyo 140-0013
Japan

Wismettac7—X R[5

Wismettac Foods, Inc. Kobe Office

T658-0023 SEEMF HEREK TR 181 AR RESEHER

1-1 Fukaehamamachi, Higashinada-ku Kobe

TEL:078-436-0717 FAX:078-436-0719

BRI T SIR—FR—k

Privateport Co.,Ltd.

T105-6923 RREEXFE./PIAT B1E1S MBS~ T — 230
Kamiyacho Trust Tower 23F,4-1-1 Toranomon, Minato-ku, Tokyo 105-6923
TEL:03-4361-2269

(dtK/North America)

Wismettac Asian Foods, Inc. (Los Angeles Office)
13409 Orden Drive "Building J" Santa Fe Springs, California 90670-6336
TEL:562-802-1900 FAX:562-229-1720

BT IFEmA

Please turn over



Arizona Office
5522 West Roosevelt, Suites 6&8, Phoenix, Arizona 85043-2601
TEL:602-415-0011 FAX:602-415-9911

Atlanta Office
5065 Buford Highway, Suite 100, Norcross, Georgia 30071-2737
TEL:678-966-0950 FAX:678-966-0410

Chicago Office
545 Fullerton Ave., Carol Stream, lllinois 60188-1803
TEL:630-784-1500 FAX:630-784-9300

Dallas Office
3700 W Royal Ln, Suite 120 Irving, TX 75063-2808
TEL:469-647-3877 FAX:469-647-3866

Denver Office
3870 Paris Street, #5, Denver, Colorado 80239-3371
TEL:303-576-9111 FAX:303-576-9375

Hawaii Office
331 Libby Street, Honolulu, Hawaii 96817-4926
TEL:808-832-7555 FAX:808-841-3853

Houston Office
6356 Clara Rd. Suite 300 Houston, TX 77041-5390
TEL:713-856-5050 FAX:713-856-5051

Las Vegas Office

3950 West Diablo Drive, Suite B-8 Las Vegas, Nevada 89118-2340
TEL:702-262-6111 FAX:702-262-6222

Miami Office

3941 Commerce, Parkway, Miramar, Florida 33025-3936
TEL:954-450-9111 FAX:954-450-9693

New York Office

602 Washington Ave., Carlstadt, New Jersey 07072-2902
TEL:201-804-1600 FAX:201-635-9100

Orlando Office

1125 Gills Drive, Suite 300 Orlando, Florida 32824-8068
TEL:407-429-3100 FAX:407-429-3111

San Diego Office

8441 Arjons Drive Suite B, San Diego, California 92126-4308
TEL:858-547-4220 FAX:858-547-4999

San Francisco Office

340 Valley Drive, Brisbane, California 94005-1208
TEL:415-467-5300 FAX:415-467-9625

Seattle Office

19931 72nd Avenue S., Suite 101, Kent, Washington 98032-1400
TEL:253-893-1000 FAX:253-893-1001

Washington, DC office

7445 New Ridge Road, Suite R-V Hanover, MD 21076-3132
TEL:410-540-4990 FAX:410-796-8101

Toronto Office

50 Fulton Way Richmond Hill, Ontario L4B 1J5 Canada
TEL:905-709-8700 FAX:905-709-8750

Vancouver Office

106-8211 Fraser Reach Court Burnaby, BC V3N 0G2
TEL:604-303-8620 FAX:604-303-8640

Montreal Office

5865 Rue Kieran St-Laurnet, QC H4S 0A3 Canada
TEL:514-920-0500 FAX:514-920-0739

Boston Office (Satellite Office)

67 South Bedford Street, Suite 400 West Burlington, Massachusetts

01803-5108
TEL:781-897-1792 FAX:781-359-1844

Sacramento Office (Satellite Office)

860 National Drive, Suite 200, Sacramento, California 95834-1190
TEL:415-467-5300 FAX:415-467-9625

Calgary Office (Satellite Office)

840 6 Avenue SW, Suite 300 Calgary, AB T2P 3E5
TEL:604-303-8620 FAX:403-265-3783

Ohio Office (Satellite Office)

655 Metro Place South Suite 616 Dublin, OH 43017-3394
TEL:630-784-1500 FAX:630-784-9300

Raleigh Office(Satellite Office)

5000 Centre Green Way,Suite 500 Cary,

North Carolina 27513-5821

TEL:678-966-0950 FAX:678-966-0410

(PI7/Asia)

Wismettac7—X NV VB EEEHM

Wismettac Foods, Inc. Bangkok Representative Office

19ht Floor, Room No0.1901/2, Serm-Mit Tower159 Sukhumvit 21 Road,
North Klongtoey, Watana, Bangkok 10110

TEL:2661-7558 FAX:2661-7559

Wismettac7—X i"—F I VBHEESHANR

Wismettac Foods, Inc. Ho Chi Minh Representative Office

Floor 21, Saigon Centre Tower, 67 Le Loi Street, Ward Ben Nghe, District 1,
Ho Chi Minh City, Vietnam

Wismettac7—X VIIVEHES B

Wismettac Foods, Inc. Seoul Representative Office

15, Gangnam-daero 85-gil, Nokwoo Building #201,Seocho-gu, Seoul, Korea
TEL: +82-2-511-2003

BHNEREmEE (LB BRAE

Wismettac Foods Shanghai Co., Ltd.

FRE EETK T X8 X B8 150 S 4RI FIMCEE807-08

THE PLACE Tower C 807-08, 150 Zunyi Rd., Changning District, Shanghai, 200051
TEL:21-6237-5011

ZRBRKES (LB) BRAH

IPM Co., Ltd.

FE AT RERKEHRRK1075LTHRAE2002E

Room2002, Antai Building, No.107, Zunyi Rd, Changning District, Shanghai, China
TEL:21-6276-0063

(20225F98##5) (moved in September 2022)

NTC Wismettac Singapore Pte.Ltd.
6 Tuas Bay Walk #01-00, Singapore 637752
TEL: +65-6863-4853 FAX: +65-6863-4826
Ban Choon Marketing Pte. Ltd.

30 Quality Road, 618803 Singapore
TEL:+65-6777-7333 FAX:+65-6774-7228
ERERFAERERAT

Wismettac Nippon Foods Co., Ltd.

Unit 1304, 13/F, Honour Industrial Centre, No.6 Sun Yip Street,
Chai Wan, Hong Kong

TEL:852-2898-8126

(At 7=7/0ceania)

NTC Wismettac Australia Pty Ltd.(Sydney Office)
Unit 51 A, Slough Business Park, 2 Slough Ave, Silverwater, NSW 2128
TEL:02-8036-4580

Melbourne Office

29 Clelland, Road Brooklyn, VIC Australia, 3012

TEL:+61 (0)3 8306 2780

Perth Office

49 Solomon Road Jandakot, WA 6164 Australia

TEL:+61 8-6323-8000

Brisbane Office

Unit 1/54 Textile Crescent, Salisbury, QLD 4107

TEL:+61 7-3317-3080

{(3—0Ov/\/Europe)

Wismettac EMEA Holdings Ltd.

Evergreen House North, Grafton Place, London, NW1 2DX, United Kingdom
TEL:+44-203-691-1887

NTC Wismettac Europe B.V.

Professor J.H. Bavincklaan 2, 1183 AT Amstelveen, The Netherlands
TEL:+31 85-049-3913

Wismettac Harro Foods Ltd.

Oak Point Oakcroft Road, Chessington, Surrey, KT9 1RH, United Kingdom
TEL:+44 20-8543-3343

SSP Konsumguter TRADE & CONSULT GmbH
Philipp-Reis-StraBe 15 B3/B4 D 63128 Dietzenbach, Germany
TEL:+49-6074-48161-0

Comptoirs Des 3 Caps SAS

16 rue du Travy 94320 Thiais, France

TEL:+33-1-4687-9941

Sco-Fro Group Limited

229 St Vincent Street, Glasgow G2 5QY, Scotland, UK
TEL:+44-0141-223-7710 FAX:+44-0141-223-7715



- o Nishimoto Wismettac Group _
- ’ Wlsmettac FAWismettac 7)L—7

https://www.wismettac.com/





